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ALL RIGHTS RESERVED:  

The author and publisher own all rights to this publication. No part of this publication may be 

reproduced, distributed, or transmitted in any form, in whole or in part, or by any means, mechanical 

or electronic, inclu ding photocopying and recording, or by any information storage and retrieval 

system, or transmitted by email or other internet medium, without permission in writing from the 

publisher.  

DISCLAIMER AND/OR LEGAL NOTICES:  

 The information presented herein re presents the view of the author as of the date of publication.  

Because of the rate with which conditions change, the author reserves the right to alter and update his 

opinion based on the new conditions. This book is for informational purposes only. While  every 

attempt has been made to verify the information provided in this book, neither the author nor his 

affiliates/partners assume any responsibility for errors, inaccuracies or omissions.  

If advice concerning legal or related matters is needed, the serv ices of a fully qualified professional 

should be sought. This book is not intended for use as a source of legal or accounting advice. You 

should be aware of any laws which govern business transactions or other business practices in your 

country and state. Any reference to any person or business whether living or dead is purely 

coincidental.  

Neither the author nor the publisher assume any responsibility or liability whatsoever on behalf of any 

purchaser or reader of these materials. No express or implied g uarantees of income are made when 

purchasing or reading this book. Any perceived slight of any person or organization is completely 

unintentional.  

 © Copyright 2009  

NOTICE:  You Do NOT Have the Right to Reprint or Resell this book!   

You Also MAY NOT Give Away, Sell or Share the Content Herein .  
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Introduction 
  

Water and Coffee service is an essential part of t he services 

hundreds of millions of offices require on a daily basis, not only in 

the U.S. but around the entire world.  

This book is meant to be a snap shot of this segment of the vending 

industry.  

Like the other books in the ôSnapshot Series,õ this book provides only 

an overview of the industry. Much more detailed and comprehensive 

information is provided in the ProVendor  course books. In the 

ProVendor H onest Vending  course and Webinar classes you will learn 

not only about the industry and the machine that are used, but 

detailed strategies and techniques that can propel you into a 

successful vending career.   
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Coffee Facts 

One of the cornerstone rules of marketing is to market to an existing need, 

instead of trying to create a need and then market to it . In other words, it is 

important for the market and the need to already exist; you should be looking to 

fill the void by cr eating a service that fulfills that need.  

Statistics show that the U.S. residents consumed 8.8 gallons of bottled water in 

20007. Me xico, the second largest consumer of bottled water, consumed 5.9 

million gallons and China, Brazil and Italy were not far behind.  

Statistics also show that 2.7 million tons of plastic are used in the bottled water 

industry each year.  

(Source: Beverage Marketing Corp. and the International Bottled Water Association.) 

Al Miller watches his wife Eva drink bottled water on a daily basis. 

"We'll buy three to five cases a week," said the Florence resident. "She likes the taste of it 

better than tap water. But to me, water is water; she doesn't think so." 

Alicia Moore keeps a bottle of water on her desk almost constantly. 

"I was always told bottled water was better for you," said the Sheffield resident. "I don't know if 

that's true, but bottled water is basically all that I drink. 

"I guess it comes down to the convenience as much as anything." 

She said her boyfriend will not drink anything but bottled water. 

"There's no telling how many cases (of water) he drinks a week," Moore said. 
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Bottled water sales continue to rise, not just in the United States but worldwide. And as the 

sale and popularity of the product increases, so does the debate about the benefits of bottled 

water versus tap water. 

"I'm still amazed that people pay for water (to drink)," said Dr. Kerry Gatlin, head of the 

University of North Alabama School of Business. "It's not a bit better or safer, it's just 

convenient; basically, we're paying for the convenience." 

Research backs him up. According to recent studies, bottled water is really not any healthier for 

the consumer than tap water. 

"But it can be 10,000 times more expensive," said Emily Arnold, a researcher for the 

Washington D.C.-based nonprofit group, Earth Policy Institute. 

According to the Beverage Marketing Corp., in 2007, total U.S. category volume of bottled 

water surpassed 8.8 billion gallons, a 6.9 percent advance over 2006's volume level. That 

translates to over 29 gallons per person, which means U.S. residents drink more bottled water 

annually than any other beverage, other than carbonated soft drinks. 

And just as different as the opinions about bottle versus tap water taste, so too are the 

regulations. 

The Environmental Protection Agency regulates the tap water industry while the Food and Drug 

Administration oversees bottled water companies, according to the International Bottled Water 

Association. 

"We have to jump through a bunch of hoops," said Doug Clement, manager of the Russellville 

Water Department. "We do all we can to make sure the water is protected and treated. The last 

thing anyone wants to do is put out bad water." 
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Clement said his department is constantly sampling, testing and checking the water that leaves 

the plant to be distributed to the public. 

"I guarantee that everything that can be done to make the water safe is done," Clement said. 

John Sanders, vice president of Bottle Water for Life, which is opening Cold Valley Water in 

Rogersville, said industry standards and government regulations are tight on the bottled water 

industry. 

He said the requirements are similar, but the methods are different. 

"Municipal water is treated by chemicals; bottled water products come from a variety of 

sources - artesian wells or springs. No chemical methods are used and no chlorination is in the 

water," Sanders said. 

Sanders said bottled water producers don't encounter the materials that municipalities do. 

"Our water is all natural," he said. 

Even though it is all natural, bottled water producers still put their product through a series of 

filtration systems. 

"We filter it as it enters the building, and then it goes through an ultraviolet light, then another 

filtration system and then ozone is added to it, which makes it purer," said Dean Smith, owner 

of Alvin's Spring Water, which is bottled near Collinwood, Tenn. His company gets its water 

from Mill Springs. 

He said the water is tested every 15 minutes to ensure purity. 

Smith said a sample of the water is sent every day to the FDA, and the Tennessee Agricultural 

Department comes monthly and tests the water. 
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"Municipal water has to be cleaned up to become drinkable; we don't have to do that," Smith 

said. "But we are regulated. In fact, we may be more regulated than municipal water." 

He said convenience and safety are the two biggest reasons the popularity of bottled water has 

grown. 

"Some of the municipal water doesn't have a great taste. I don't even use tap water to make 

coffee anymore," Smith said. "For years, I drank municipal water, but I got hooked on spring 

water, and that's all I drink now." 

But not everyone dislikes the taste of municipal. For years, Sheffield Utilities has had a 

reputation for good-tasting water. 

"We have one plant, one supply and that's the (Tennessee) river," said Alan Hughes, general 

manger of Sheffield Utilities. "We have a good supply of water, and it's a fairly clean source of 

water." 

Hughes said his department is proud of its reputation for tasty water. 

"The technique we use is the same one we've been using since we started in 1904," he said. "I 

would think we have learned to make it pretty good over the years. We filter it, add chlorine 

and fluorine, and that's it. 

"I drink water out of the tap all the time. I just prefer it, and that's all I use." 

Officials with the International Bottled Water Association said it really isn't a competition 

between bottle and tap water but a matter of preference. 

"We don't see it as a bottled-water versus tap-water issue," said Jill Culora, communications 

manager for the IBWA, of Alexandria, VA. 
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"It's a matter of taste. A lot of people have gotten turned off on tap water because it can have a 

taste of chlorine and they just prefer the taste of bottled water. It's all in what the consumer 

wants and likes. 

KILL, STERILIZE OR REMOVE 

Lƴ ǘƻŘŀȅΩǎ ƘŜŀǾƛƭȅ ƛƴŘǳǎǘǊƛŀƭƛȊŜŘ ǿƻǊƭŘΣ ǿŜ ƘŀǾŜ ŀƭƭ ŜƛǘƘŜǊ ōŜŜƴ ƛƴŦƻǊƳŜŘ ƻŦ ƻǊ ǇƘȅǎƛŎŀƭƭȅ 

exposed to a άōƻƛƭ ǿŀǘŜǊ ŀƭŜǊǘ.έ !ƭǘƘƻǳƎƘΣ ƛƴ ƎŜƴŜǊŀƭΣ ƳǳƴƛŎƛǇŀƭ ǿŀǘŜǊ ŀǳǘƘƻǊƛǘƛŜǎ Řƻ ŀ ǾŜǊȅ 

good job of keeping on top of drinking water anomalies, who can say how many such 

occurrences go either unreported or under the radar completely?  

Under such circumstances, a consumer has several options, from drinking good quality bottled 

water, to installing a POU (point-of-use) device as a prophylactic defense or nothing at all. The 

trouble with adopting the latter option is that of timing. Once the boil water alert is given, you 

have probably already consumed the questionable water and it is too late to take effective 

action.  

Buying bottled water is a viable choice, but it is costly, inconvenient and environmentally 

questionable. Certainly, to the well-informed consumer, the most sensible course of action 

would be the POU option (which has been installed prior to the alerts occurrence). Fortunately, 

for those who choose this option, there are several common methods to choose from; 

oxidation (chlorine, iodine, ozone), sterilization (UV) or filtration. Although the first two can be 

quite effective, they must be accompanied by good filtration to be effective.  

Bacteria travel in clumps which help to protect the inner members from exposure to oxidation 

or radiation; the filtration chosen must therefore have the capability to allow no more than 

single cells to pass so that they will not be shielded within a clump.  
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Generally such devices require electricity. Obviously, a device, which relies on electricity to 

function, will not function in the absence of electricity, so power outages and tripped fuses now 

become a potential threat to your water supply. Diligent maintenance is also required; for 

instance, UV lamps lose power as they age and must be changed every year to maintain 

efficiency, CD (corona discharge) ozone generators must be supplied with clean air to avoid 

shorting out the electrodes, which, by the way, should be cleaned annually.  

Fortunately, the last option (filtration) is also usually the most affordable and easiest to 

maintain thus making it a more reasonable option for the less than affluent or those living in a 

third world environment where dependable electricity is not available. When choosing a filter 

for protection against bacteria, one should always select one with an absolute rating provided 

by a water-professional who understands what it is that poses the risk. For instance, cysts 

require a looser micron rating than e-coli to be stopped. In the world of bacteria a filter with a 

nominal rating may just not be good enough since it will allow particles much larger than the 

ǊŀǘƛƴƎ Ƴŀȅ ƛƳǇƭȅΦ !ƭǘƘƻǳƎƘ ŦƛƭǘŜǊǎ ŀƭǎƻ ƴŜŜŘ ǘƻ ōŜ ƳŀƛƴǘŀƛƴŜŘΣ ƛƴ ƎŜƴŜǊŀƭΣ ǘƘŜȅ Ŧŀƛƭ ƛƴ ŀ άǎŀŦŜέ 

mode, that is, as the filter becomes clogged, it captures smaller and smaller particles until flow 

is completely shut down, an inconvenience to be sure, but avoiding what could be a biological 

threat.  

WATER COOLERS 

When it comes to deciding what office water coolers to distribute there are many benefits but 

also several considerations to research and think about. What features should it have? What 

support is your company going to offer? In short, what will my profit margins; labor, 

transportation and storage numbers look like at the end of each quarter? 

First you should learn all there is to know about water coolers. 
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For starters, it is important to observe the available space in your present ŦŀŎƛƭƛǘȅ ƻǊΣ ƛŦ ȅƻǳΩǊŜ 

new to the game, the facility that works best for a startup company. You have to know where 

you will store your inventory ς coolers, jugs of water and filters. You also have to take into 

consideration that there are stand-alone models that, well, stand on the floor, and also smaller 

machines that can be placed on desks and tables. And you have to have storage space for 

additional items such as tools and cup holder and paper or plastic cups. Keep in mind that each 

of your clients will need cups for at least a 30-day period. 

Now is the time to decide on a budget, but before you write your business plan you will also 

need to consider the average number of people that you plan on employing, unless that is just 

you, of course.  

You also have to decide the quality of water you want your clients to enjoy, the size of its 

container, the materials the machine is made of and the level of provided customer service. Are 

you going to supply what is known in the industry as high quality mineral water? Or are you 

going to supply a high quality filtration system?  

The question here is, do you supply a more expensive cooler or a simple model that simply 

serves yoǳǊ ŎƭƛŜƴǘΩǎ ōŀǎƛŎ ƴŜŜŘǎΚ 

You cannot forget the warranty issue; if the manufacturer you are buying ŦǊƻƳ ŘƻŜǎƴΩǘ ƛǎǎǳŜ ŀ 

warranty with their equipment, you could run into big problems. The minimum offered 

warranty should be 5 years for a top system and LIFETIME on top filters. 

Well, that's just about all there is about the basics of office water coolers. It is definitely a great 

addition to ŀƴȅƻƴŜΩǎ office. With the recent acceptance of laws in some areas that make easy 

and free supply of water to people at their working place mandatory, it comes as a great 

solution and a great product to add to your route. 
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THE BOTTLED WATER EXPLOSION 

Over the last several years, the bottled water industry has exploded as more and more people 

have decided that they prefer to drink their water out of a bottle. One of the things fueling this 

explosive growth is the ever-increasing number of people who have turned their backs on tap 

water and installed bottled water home coolers. 

There are many people who will tell you there is no contest in the tap water vs. bottled water 

debate - bottled water wins hands down. They claim that bottled water tastes clean and fresh 

while tap water tastes horrible. With tap water that tastes that bad, it is no wonder that so 

people are drinking bottled water instead. 

Tap water really does taste and smell a lot different from bottled water. This is due to the 

chlorine, fluoride and other chemicals that are added to it in an attempt to reduce bacteria 

levels. In some areas, high levels of naturally occurring elements like sulfur or iron make the 

local water taste and smell even worse. 

For many people, it is the addition of these chemicals used to treat the public water supply that 

is the focal point of the tap water vs. bottled water debate. They feel that these chemicals are 

unhealthy and can result in serious health problems for many people, particularly pregnant and 

nursing women. There are even people that insist that these chemicals are quietly creating 

health problems among the general population that have yet to be identified. 

Outbreaks of contamination in public drinking water are another reason many households have 

decided to install bottled water home coolers. Even though local water supplies are strictly 

regulated, accidents do happen. And when they do, water contaminated with dangerously high 

bacteria levels makes its way to your faucet and into your drinking water. A person need only 

get sick once from having this happen, and they will never, ever drink water from the tap again. 
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Tap water is strictly regulated, and is usually clean and quite safe. However, this regulation 

occurs at local levels, and the required testing is nowhere as stringent as the testing required by 

the Food & Drug Administration, or FDA. The FDA regulates bottled water, so it is subject to 

much stricter standards and requirements than tap water. 

The convenience of home delivery service is another reason for the surge in bottled water 

consumption. Many manufacturers offer this service, and some companies offer a wide variety 

of brands, so you can have your favorite brand of water delivered right to your door. 

There has been a great deal of concern about the excess plastic waste from plastic water 

bottles piling up in landfills across the country. But with bottled water home coolers, that is not 

a problem. The coolers are recycled, and companies like yours pick up the empties every time 

they deliver a new supply to their clients. 

hYΣ L ǘƘƛƴƪ ƛǘ ƛǎ ǇǊŜǘǘȅ ōƭŀŎƪ ŀƴŘ ǿƘƛǘŜΧ ƛŦ ȅƻǳ ŎƘƻƻǎŜ ǘƻ ŀŘŘ ōƻǘǘƭŜŘ ǿŀǘŜǊ ǘƻ ȅƻǳǊ ǊƻǳǘŜ ȅƻǳ 

are going to have to make sure you understand what parts of your service plan will bring in 

profits and which functions will show up as a liability/expense on your balance sheet and profit 

and loss statement each month. 

First you will need a larger facility so you can store the water. Next you will need larger and 

more expensive route vehicles because you and your route drivers will have to deliver and pick 

up bottles from each of your clients. This decision will also mean you will need more trucks 

because you aƴŘ ȅƻǳǊ ǊƻǳǘŜ ŘǊƛǾŜǊǎ ǿƛƭƭ ƻƴƭȅ ōŜ ŀōƭŜ ǘƻ ŀŎƘƛŜǾŜ ŀ ƭƛƳƛǘŜŘ ƴǳƳōŜǊ ƻŦ άǎǘƻǇǎέ 

(clients) each day because of the time it takes to load and unload the 5-gallon jugs of water. 

LESS EXPENSE = MORE PROFIT 

I personally would opt for a smaller facility, fewer and smaller vehicles and of course more 

profit. 
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As I pointed out earlier, you have to do your research before you write your business plan. 

During your 90-Řŀȅ ²ŜōƛƴŀǊ ŎƭŀǎǎŜǎ ǘƘŜǊŜ ǿƛƭƭ ōŜ ŀ ŎƻƳǇƭŜǘŜ άōǳǎƛƴŜǎǎ ƳƻŘŜƭ ŎŀǎƘ Ŧƭƻǿ ǘƻƻƭέ 

with all of the formulas and categories already filled out so you can start to write your new 

business plan.  

So after you have finished reading this book and completed our ProVendor Webinar Course, if 

you are still interested in creating an OWS (office water service) route, I strongly recommend 

ǘƘŀǘ ȅƻǳ ŎƘŜŎƪ ƻǳǘ tǳǊŜ м ƻǿƴŜŘ ōȅ Ƴȅ ƻƭŘ ōǳŘŘȅ /ŀǊƭ {ǳǘǊŀΦ /ŀǊƭΩǎ ŎƻƳǇŀƴȅ ƛǎ ǘƘŜ ƭŜŀŘŜǊ ƛƴ 

plumbed water dispensers and water filtration. His many years as a top engineer positioned 

Pure 1 at the top of the industry; he is truly an industry visionary.  

Although the bottled water companies are better known, plumbed water dispensers have 

become quite popular because of their low cost, no bottle-hassle and constant supply of 

filtered water; plumbed water dispensers are quickly becoming the preferred choice. Whether 

it's for offices, public halls or households, where a lot of people need easy access to drinking 

water, having a Pure 1 Water System and AB-1 Plus Filter is the only way to go, in my opinion. 

Consumers and their suppliers have realized that while five-gallon bottles of water initially taste 

great, there are some significant shortcomings: 

o   Heavy bottles to lift 

o   Running out of water 

o   Storage of empty and full bottles 

o   Bothersome deliveries 

o   Security 

o   Fluctuating bottled water bills   

Pure1 Systems has developed a unique family of point-of-use water filtration systems that filter 

the water coming into the building.  They offer: 
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o   Stability 

o   Over two decades of experience 

o Tens of thousands of systems in offices and homes around the world 

o Technology 

o Unique design ς What you see is what you get! 

o Completely closed system ς submicron filtered air prevents contamination from 

surrounding environment including bacteria. 

o Maintains chlorine in the bottle to keep it clean 

o Flexibility of Design 

o Compatible with most coolers available around the world 

o Modular in design ς easy to upgrade to add reverse osmosis, UV or ozone 

o   Innovation 

o !ōǎƻƭǳǘŜмϰ лΦр ƳƛŎǊƻƴ CƛƭǘŜǊ 

o Four levels of built-in pre-filtration for long life 

o Removes 99.9% of all bacteria in water supply 

o C-Dм DǊŀǾƛǘȅ D!/ϰ !ŎǘƛǾŀǘŜŘ /ŀǊōƻƴ CƛƭǘŜǊ ς removes >95% of chlorine 

o AF-1 0.22 micron Air Filter ς removes dust, pollen, bacteria 

o Marketing 

o 3D presentation on DVD 

o Customized four-color brochure 

o Customized/personalized direct mailers 

o Customized inserts/flyers for your invoicing 

o Customized advertisement 

o Training 

o Selling training program 

o Technical training program 
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o Hands-on training program 

o Product Support 

o Lifetime warranty on bottle 

o Five year warranty on cooler components 

o   Value 

o   Quantity discounts from list price for Standard Operators  

o   Deep discounts for Exclusive Dealers 

o   Exclusive territories available 

 

The heart of the system is the 

9ǾŜǊCǳƭƭϰ ōƻǘǘƭŜΦ  ¢Ƙƛǎ ŀǎǎŜƳōƭȅ 

includes the pre-filter, air filter 

and the gravity filter assembly, 

as illustrated below. 
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Basic System Operation 

The system is connected to a water source.  Water will flow through 

the 0.5 micron pre-filter.  It will continuously enter the bottle to 

maintain liquid level.  As water is withdrawn, it flows by gravity 

ǘƘǊƻǳƎƘ tǳǊŜмΩǎ ǇŀǘŜƴǘŜŘ ŀŎǘƛǾŀǘŜŘ ŎŀǊōƻƴ ŦƛƭǘŜǊ ƛƴǘƻ ǘƘŜ ŎƻƻƭŜǊΦ 
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EasyFuƭƭϰ tƻǳǊ ¢ƘǊǳ CƛƭǘǊŀǘƛƻƴ {ȅǎǘŜƳ 

In ŀŘŘƛǘƛƻƴ ǘƻ ǘƘŜ 9ǾŜǊCǳƭƭϰ ǎȅǎǘŜƳΣ ǿƘƛŎƘ ƛǎ ǇƭǳƳōŜŘ ƛƴǘƻ ǘƘŜ ǿŀǘŜǊ ǎǳǇǇƭȅ ǎȅǎǘŜƳΣ tǳǊŜм ŀƭǎƻ 

has a filtration system where water is poured into the bottle.  In this system, water is poured 

through a 1-micron nominal bag pre-filter that sits inside of the bottle.  As before, water is 

withdrawn through the same activated carbon filter into the cooler. 
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Reverse Osmosis Upgrades 

The key to customer satisfaction is consistently good tasting water.  Some water 

supplies have high levels of total dissolved solids, which give the water an off-

flavor that cannot be removed only using the activated carbon filter.  These 

waters require the additional use of reverse osmosis membranes.  Reverse 

osmosis will remove almost all of the dissolved solids present in the water as well 

as any substances that may not have been removed by the pre-filter. 

[9¢Ω{ ¢![Y {¢w!¢9D¸ 

Sure, just vending, most of the great locations for OWS are already taken. But just 

like vending companies, the bulk of the water service providers out there just do not deliver on 

all of their promises, give great service or supply great equipment. The downfall of every big 

service oriented company is 5- fold: 

1. Big promises that fall short of the mark once the client signs the agreement 

2. Substandard equipment 

3. Poor customer service 

4. Poorly trained and motivated employees (i.e. route drivers) 

5. Customer requests fall on deaf ears 

Later on we outline the OCS (office coffee service) and how both OCS and WOC businesses fit 

like a glove. I think we all will agreŜ {ǘŀǊōǳŎƪǎ ǊŜŘŜŦƛƴŜŘ !ƳŜǊƛŎŀΩǎ ǾƛŜǿ ƻŦ ŎƻŦŦŜŜ ŀƴŘ ŎƻŦŦŜŜ 

prices. My sweet mom was a morning waitress who served more cups of coffee in twenty years 

than probably all of the Starbuck stores do in a single year. If she were still with us she would 

never believe that someone would pay $5.00 for a cup of coffee. But the one thing that my 

mother was obsessed with was the water that went into the coffee she served for a nickel a 

cup.  
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I have already covered the reasons why tap water taste the way it does. So now ƭŜǘΩǎ ǘŀƭƪ ŀōƻǳǘ 

how improving that taste can solve a lot of the problems you will face when you start your 

campaign to sign high volume accounts. 

The average office will have several providers: 

o Water 

o Coffee 

o Vending 

When the Poland Springs driver shows up ǘƻ ƘŀƴŘƭŜ ǘƘŜ ǿŀǘŜǊ ǇƻǊǘƛƻƴ ƻŦ ǘƘŜ ƻŦŦƛŎŜΩǎ ǎŜǊǾƛŎŜΣ ƘŜ 

pitches the DM (decision maker) on letting his company also take over the coffee service. When 

the coffee guy shows up, he pitches the DM on also taking over the water service and, of 

course, the vendor in most cases will do the same thing. 

The office generally is getting a commission from the coffee company and the vending 

company, unless of course the office is their employee free of charge. It really does not matter 

because however it works; the office is providing the water free of charge. That means that 

they are spending in the neighborhood of $12 - $15 on the cooler rental and at least $9+ per 

week or $40 per month on those 5-gallon bottles of water on a monthly basis. 

The coffee guy is selling his coffee through brew style machines or the vendor is selling the 

coffee from a vending machine. The office, for all services combined, is probably spending 

$100+ every month, so, depending on the size of the office, we are talking $1,200 to $2,000 

annually. 

You make the DM an offer they cannot refuse; if they sign with your company you will provide 

ǘƘŜ ōŜǎǘ ŎƻŦŦŜŜ ǎŜǊǾƛŎŜ ǇƻǎǎƛōƭŜΦ !ƴŘ ǘƘŜƴ ȅƻǳ ŜȄǇƭŀƛƴ ǘƘŀǘ άƎƻƻŘ ǿŀǘŜǊ ƳŀƪŜǎ ƎƻƻŘ ŎƻŦŦŜŜΣέ ǎƻ 

your company will also install a top-of-the-line coffee brewer FREE OF CHARGE for a certain 
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period of time and a Pure 1 AB-1 Plus water filtration system also FREE OF CHARGE, for the life 

of the agreement and that ǘƘŜ ǿƛŘŜ ǾŀǊƛŜǘȅ ƻŦ ǿƻǊƭŘ Ŏƭŀǎǎ ŎƻŦŦŜŜǎ ȅƻǳΩǊŜ ǇǊƻǾƛŘƛƴƎ ŦƻǊ ǘƘŜƛǊ 

office to purchase will be the absolute best it can possibly be. You then unveil your powerful 

hook to close the deal; you also will provide their water service FREE of charge. Then you 

explain that there will be NO storage problems because there will be NO 5-gallon jugs for them 

to store, because you are going to provide them with a Pure 1 Cooler System and their 

patented refillable water bottle.  

Done deal! 

Home water service is an ever-growing market. The average household spends a lot of money 

each year on bottled water and the carbon footprint that the plastic containers have is drawing 

more and more attention to the problem every day.  

 

 

 

 

 

  

At this point you may choose to charge a rea sonable monthly fee for 

the cooler or you may decide to also make that FREE. This is one of the 

biggest reason your plan has be well thought out and researched.  

The folks at Pure -1 will be more than glad to help you with these 

numbers, just ask.  
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Bottled water is the second largest saleable beverage, by quantity, in the United States. Its 

popularity is on the rise, on a global scale. The importance of this basic necessity has increased 

manifold and the sale statistics reveal the fact. 

It is observed that in the year 2004, the total U.S. category quantity surpassed 6.8 billion 

gallons. This makes it clear that the per capita consumption of bottled water has been growing 

by at least one gallon annually. It has doubled in a decade. Bottled water volume was nearly 2.2 

billion gallons larger than the diet CSD (carbonated soft drink) consumption of 4.6 billion 

gallons. The use of bottled water grew at a more rapid clip than the diet CSD ς a 6.2% growth 

rate in 2004. The U.S. bottled water market reached new heights not only in volume but also in 

general dollar sales. It touched approximately $9.2 billion in 2004. Domestic non-sparkling 

water was by far the biggest component of the U.S. bottled water market. 

The most significant piece of the non-sparkling segment is the retail PET (Polyethylene 

terephthalate, the most easily recyclable plastic type) segment. It reports for almost half of 

total bottled water volume in the U.S., in 2004 and over 50% in 2005. Most consumers opt for 

convenient PET multi-packs, in large format retail channels, instead of the larger, 1 to 2.5 gallon 

sizes. Ever since, retail bulk volume has slowed. Domestic sparkling water has rejuvenated, with 

the market beating 9.3% volume increase in 2004. Imported water attained the third 

consecutive year of double-digit volume expansion, growing by 18.3%. Imports grew at a lesser 

rate than the muscular PET division, which inflated by 20.4%. 

BOTTLED WATER: MORE THAN JUST A STORY ABOUT SALES GROWTH  

Stringent Federal, State and Industry Standards Help Ensure Safety, Quality and Good Taste  

ALEXANDRIA, VA ñ The International Bottled Water Association (IBWA), in 

conjunction with Beverage Marke ting Corporation (BMC) today released 2007 
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bottled water statistics, compiled by BMC, a research, consulting, and financial 

services firm dedicated to the global beverage industry 

(www.beveragemarketing.com). These numbers show that U.S. bottled water sale s 

and consumption continue to rise, as consumers increasingly choose bottled water 

over other beverages.  

In 2007, total bottled water volume was 8.8 billion gallons, a 6.9 percent increase 

over 2006, and the 2007 bottled water per capita consumption of 29. 3 gallons 

increased nearly two gallons, from 27.6 gallons per capita the previous year. 

Additionally, the wholesale dollar sales for bottled water exceeded $11.7 billion in 

2007, a 7.8 percent increase over the $10.8 billion in 2006. These statistics 

demonstrate continued consumer demand and appreciation for the convenience, 

healthfulness, and good taste of bottled water brands consumed on -the -go, during 

exercise, at restaurants or meetings, and at home or the office. However, 

consumers should also know tha t bottled water safety and quality result from 

multiple layers of regulation and standards at the federal, state and industry 

levels. 

Bottled water is a packaged food product that is comprehensively regulated by the 

U.S. Food and Drug Administration (FDA) and is subject to stringent standards for 

safety, quality, production, labeling, and identity. Along with the FDA's Good 

Manufacturing Practices (GMPs), which are required of all foods, bottled water 

must comply with several other applicable regulations, i ncluding a Standard of 

Identity, Standards of Quality and additional, specific bottled water GMPs. Being a 
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packaged food product, bottled water is also bound by the full range of FDA 

protective measures designed to enforce product safety and protect consum ers. 

States can also regulate bottled water inspections, sampling, analyzing and 

approving bottled water sources, and testing laboratory certification. As part of 

the IBWA Bottled Water Code of Practice, IBWA members voluntarily utilize the 

principles of H azard Analysis and Critical Control Point (HACCP) for a science -

based approach to bottled water production and safety. FDA recognizes HACCP as 

a key component of food safety and consumer protection.  

John G. Rodwan, Jr., editorial director at Beverage Marke ting Corporation, said of 

bottled water, òU.S. residentsõ unabated thirst for bottled water can be attributed 

to several factors. Many consumers recognize it to be healthy, safe, and 

convenient. Itõs a versatile product, suitable for consumption at any time of day 

and need not be kept cold (like soft drinks or juice) or warm (like coffee or tea). 

As far as ready -to -drink commercial beverages go, itõs relatively inexpensive, and, 

with competitive pricing, it is increasingly affordable for consumers.ó 

òWhile all beverages have their role in a marketplace with an abundance of drink 

choices,ó says Joe Doss, IBWA President and CEO, òconsumers are choosing 

bottled water as a refreshing, healthy, hydrating beverage and as an alternative to 

others because it does no t contain calories, caffeine, sugar, artificial colors, 

alcohol or other ingredients.ó 

BMC continues to foresee bottled water surpassing carbonated soft drinks (CSDs) 

to become the largest beverage category by volume within the next five to seven 
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years. Rodwan of BMC said, òAs concern about obesity spreads and intensifies, 

bottled waterõs lack of calories appears that much more attractive to consumers.ó 

òConsumers must also be made aware of the bottled water industryõs outstanding 

record of environmental st ewardship, protection, and sustainability,ó IBWAõs Doss 

concluded. òBottled water containers are 100 percent recyclable and the industry 

works on a number of fronts with recycling advocates, communities, and our 

beverage and food partners to increase recyc ling. Bottled water is also at the 

forefront utilizing measures to reduce our environmental footprint and protect 

natural resources.ó 

(For an overview of bottled water regulations and standards, environmental facts, and other bottled water 

information, visit the IBWA web site at www.bottledwater.org.) 

Looks and sounds like a great business to me! 

Interesting bottled water statistics by Investing Happily Financial Roundtable: 

Americans drink more bottled water than coffee, milk, or beer.  

In 1976, the average  American drank 1.6 gallons of bottled water per year. Just 

last year in 2007, the average American drank over 28 gallons of bottled water. In 

over thirty years, we have increased our bottled water consumption by over 

seventeen times.  

Fiji Water produces 1  million bottles/day while 50% of the residents in Fiji donõt 

even have reusable drinking water.  
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The only drink that outsells bottled water is carbonated soft drinks, which totals 

to an annual consumption of 52.9 billion gallons.  

Bottled water is a 50 -bill ion dollar industry worldwide with bottling companies like 

Arrowhead, Poland Springs, Crystal Geyser, and Saratoga Springs.  

And 24% of US bottled water is tap water that has been purified and repackaged 

by Coke & Pepsi (aka purified municipal water).  

Pepsiõs Aquafina is the #1 selling bottled water with 13% market share while Cokeõs 

Dasani bottled water is #2 with 11% market share.  

¢Ƙƛǎ ŘƻŜǎƴΩǘ ƳŜŀƴ ǘƘŀǘ ǇŜƻǇƭŜ ŀǊŜ ŎƻƳǇƭŜǘŜƭȅ ƘŀƭǘƛƴƎ ǘƘŜƛǊ ŎƻƴǎǳƳǇǘƛƻƴ ƻŦ ŎŀǊōƻƴŀǘŜŘ 

beverages, but it means consumers are adding a lot more bottled water to their drinking 

options and it also means that home bottle water service has big growth in its future.  

The single fastest growing things in a landfill is the plastic bottles from bottled water, more 

than 90 percent of water bottles end up as garbage or litter.  

The average family with two kids spends a load of money each year on bottled water. Recent 

reports show that the average American spends $1,400 a year on bottled water. Times are 

tough, families are tightening the belts; trying to cut their expenses however they can. So, for 

example, if a family spends $50+ a month or $11.60 a week on bottled water, how tough do 

you think it would be to sell them on a bottle water service that required no unwanted storage 

problems for those clumsy 5-Ǝŀƭƭƻƴ ƧǳƎǎΦ LΩƳ ƴƻǘ ǎǳǊŜ ŀōƻǳǘ ȅƻǳΣ ōǳǘ ōŀŎƪ ƛƴ ǘƘŜ Řŀȅ ǿƘŜƴ ǿŜ 

had a water cooler in our kitchen, everyone in my house tried to duck out of being the one 

stuck with changing those heavy bottles, and my wife hated the bottles in her pantry. 
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Pure-мΩǎ !.-1 Plus water filter is a great tool for water service companies to use; unlike most 

expensive home water filters the AB-м tƭǳǎ ŘƻŜǎƴΩǘ Ŏƻǎǘ ϷоллΦ ¢Ƙƛǎ ŦƛƭǘŜǊǎ Ŏƻǎǘ ƛǎ ƳƻǊŜ ǘƘŀƴ 

reasonable; $40 ς Ϸнл ŦƻǊ ǘƘŜ άƘƻǳǎƛƴƎέ ǘƘŀǘ ƘƻƭŘǎ ǘƘŜ ŦƛƭǘŜǊǎ ŀƴŘ Ϸ20 for the filters.  

The housing has a lifetime guarantee; therefore itΩs a onetime purchase for the homeowner 

and your company. You can either mark the AB-1 up or sell it to the homeowner or you can 

provide it to them FREE of charge to help you close your rental contract for the Pure-1 Cooler 

System.  

Your monthly income from the Cooler and bottle rental will range from $30 to $35 for hot and 

cold water (or whatever the market will bear in your area). You then provide the service to 

change the filters every 6 months for the homeowner, for a small additional charge. There are a 

million ways to set your program up and the folks at Pure-1 will be more than happy to help 

you do it the right way.  

You will be surprised just how many homeowners will sing your praises, telling friends, 

neighbors and coworkers how much they love their Pure-1 Systems. And it only stands to 

reason that a huge percentage of your homeowners will work where bottled water is provided 

for employees ς office, car dealership, hospital or school ς the list goes on and on. 

Outside the U.S. 

Pure-1 is a great choice for you folks that do not live in the U.S. As you know, bottled water is a 

necessary commodity. Failing public water systems have forced more and more people in poor 

countries to buy bottled water from private companies, a form of privatization that created a 

sharp divide among activists and officials gathered in Mexico City for an international water 

summit. 
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As delegates from the 121 countries gather Thursday for the IV World Water Forum, 

demonstrators plan protests against privatization, dam projects and water extraction from 

impoverished Indian communities. 

The goal of the seven-day forum is improving water access for the poor, an effort that has failed 

in the past. The poor pay vastly more money to private corporations for their water today than 

they did when the first global water forum was held in Marrakech, Morocco, in 1997. 

Privatization of water systems has been a hard sell since 2000, when thousands of Bolivians 

protested rate increases in water contracts held by foreign companies. The protests left seven 

demonstrators dead and forced the companies out of the country. 

Bottled water, on the other hand, has earned good profits and little attention. 

"It's in some ways sort of a stealth privatization," said Janet Larsen, research director for the 

Earth Policy Institute, a private, Washington-based environmental group. 

Once a First World health indulgence or a symbol of European epicures, bottled water is fast 

becoming a staple of the Third World, dominated in many regions by giants like Coca-Cola, 

PepsiCo and Nestle. Larsen noted that the biggest gains in bottled water sales are in developing 

countries. 

Mexico City τ where about 40% of the nation's 103 million residents live in poverty τ is a 

poster child for the phenomenon. The country is now the second-largest consumer of bottled 

water in the world, just behind the United States in terms of volume and behind Italy in per 

capita consumption. 

Sales of bottled water in China jumped by more than 250 percent between 1999 and 2004. 

They tripled in India and almost doubled in Indonesia, according to a study released by the 

institute. Worldwide, the industry is now worth about $100 billion per year. 
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It's not because people can suddenly afford the luxury; it's because tap water in some countries 

is so bad people are loath to use it, sometimes even for bathing. 

"You can't even brush your teeth without fearing that you're going to get who-knows-what 

infection," said Javier Bogantes, director of the Latin American Water Tribunal, which is holding 

mock "trials" of water-rights violations in Mexico City during the forum. "You can't take a 

shower, thinking about what the stuff in the water could do to your skin." 

In Mexico, bottled water is distributed by vendors in roving bicycle carts for as little as 80 cents 

for a 4.5-gallon jug. Usually, it's just filtered tap water. 

Still, it's a hot seller in Mexico City slums such as Iztapalapa, where the yellow-brown tap water 

is tainted by magnesium and iron. Locals call it "tamarind juice," referring to the tropical fruit. 

Juana Maria Bautista τ like many poor around the world τ said she often spends as much as 

one-tenth of her income on water sold in bottles or delivered by water-tank trucks. "We usually 

buy three or four jugs a week but sometimes, there isn't enough money," said the 42-year-old 

factory worker, who earns about $66 a week. 

Mexican officials, stung by criticism that bottled water costs consumers thousands of times 

more than tap water would, announced a quixotic campaign in early March to persuade people 

to drink from the tap. 

Two days after the announcement, the government's Health Department conceded that, given 

tap water quality, people should boil it before drinking it. 

"The problem isn't that these companies are supplying people" with bottled water, Bogantes 

said. "The question is, given that governments have invested millions of dollars in water 

treatment and distribution systems, why aren't they supplying the population?" 
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One problem is that many people are accustomed to paying little or nothing for municipal 

water in many developing countries, said German Martinez, director of the water system in 

Mexico City, where only about 40 percent of customers pay on time. "What we really have to 

do is get people to pay for their water," he said. 

When authorities construct dams to provide more water for the population, "people come and 

demonstrate" against them, added Jesus Campos, assistant director of Mexico's National Water 

Commission. 

The World Water Forum, which meets every three years, is examining these issues. It will also 

address harnessing water for growth, providing water more efficiently, using it in a more 

environmentally conscious manner, and preventing it from causing natural disasters. 

As you can see bottle water service is a big and growing opportunity worldwide. The water filter 

business is also one of the fastest growing segments of the water service industry. 
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